
How To Generate 
More Repeat and 
Referral Business 

On Facebook



Broadcasting from Colorado



Member Spotlight

Kathie Rice
Carillon Floor Center
Clearwater, FL

“I wanted more training for my 
sales staff. As a store, we've always 
catered to the middle and upper-
tier client. We're more expensive 
than other stores, and I wanted 
the best approach for our clients. 
We really wanted to grow the 
business more and potentially 
continue expanding, so we needed 
a way to advertise that was 
different from what everyone else 
was doing. The principles of the 
Design Audit have been perfect for 
that. Flooring Success Systems has 
given us the ability to promote 
ourselves as the best.”
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POSTING BEST PRACTICES

Posts that get the most 
engagement

Anything that can draw back the curtain –
team images etc
Images of your clients – especially images 
of you celebrating your clients for just 
being part of your ‘tribe’
Images of flooring – before / after & 
completed installations

Ways to help boost engagement 
and reach

Boost posts
Tag posts – both clients and products
Genuine good content regardless of the 
above



Photo tips and tricks





GETTING 
THE BEST 
PHOTOS

• Your team should ALWAYS have a way to take pictures 
on the fly
• Take before/after pictures from the same angle
• Make sure room is not too bright, or too dark
• Lighting: 
• Easiest lighting tip: Take pictures with a light 

source behind you
• Lighting angles in a room can add to the image –

but only ask more competent team members to do 
this.



Q&A



If you’d like us to 
implement all 
this for you…

Digital Floor 
Dealer

Call Us 
877-887-5791

Facebook marketing

Review generation

Lead capture/Perfect Floors Guide

Investment: $997 Set Up, $497/mo. 


