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Marketing Triangle

Market Message

Messaged what youdre saying
Marketo who youdre saying it

Mediad how the message is delivered

The most important one to get right isSMARKET .

1 The greatest message in the world, sent to the wrong market will fail. (Trying
to sell Har |l ey Davidson accessories to
1 Even a mediocre message will work if delivered to the right audience.



Jimbébs Qui ck Ch e-®Résponse Marketing Hements c t

There are other elements, but these are the most popular:

1.

© N

9.

Headline & attention-grabbing, benefit-laden headline. (Tip: business names are rarely a
benefit, therefore they almost always make lousy headlines. Same Day Flowers is an
example of a business name that conveys a benefit.)

Sub-heads d creates a double-readership path. Some people are readers, some are
skimmers. Sub-heads give skimmers all the key benefits.

Why should your prospect believe you & anything to build credibility. Experience, cer-
tifications, etc. Explain WHY certifications, experience, etc. are of benefit.
Bigpromise 6 A Your friends wil!/| be dazzled by
played over your brand new harddwood f |l oor s! o AOnce t
friends will think you remodeled your en
Testimonials & What others say about you is 100 times more powerful than what you
say about yourself.

Who You Are 8 The copy should be very personal. They should see that you are a real,
live, flesh-and-blood human being.

Dramad Show before and after photos of your work. Photos of happy clients.
Guarantees 0 Use big, bold guarantees to separate you from everyone else, and re-
move any firisko the prospects may perceive.
them FREE! 0

Offerd8 AVi sit our showroomdo is not an offer. nC
freeo is an offer. Tell them exactly what to

our
ey s
i re

- <

10.Deadline/calltoaction d 6 You must call or visit by Friday

Be very specific with your deadline. Usually if there is no deadline, your offer is not com-
plete.

11.P.S.0 restates the offer, deadline, one or two key benefits, or a point that needs empha-

Sisi.

12. Alternate response mechanism @ Include your main phone number and address, but

also include your website (if 1 t6s a direct r
an offer for a Consumerds Guide To Fl oor Cove
floor dealer until you hearthis24-h our FREE consumer awareness n

Not every ad will have room for every element. | consider the top three elements to be: 1)
Headline, 2) Testimonials, 3) Offer.

|l 611 add other el ements as space permits and a
marketing letters, and one reason | use that format so much, is because you are not limited

in what you say by space. In display-type ads, postcards, etc., you are limited. This does

not make them bad medias, but it does mean you have to give careful thought as to which

elements to include. A small display ad will sometimes take as long to create as a multi-

page letter because | have to be a lot more choosy about what | include in the space ad.

With a letter, | can throw in everything PLUS the kitchen sink!



More ad writing tipsé

Get the headline right o | usually sit in a quiet place (someti m
the office!) and force myself to write 25-50 headlines. Open your mind up and think of every possi-

ble benefit, or compelling idea, no matter how trivial or silly it seems at the time. The headline is the

ad for the ad.

David Ogilvy , one of the brightest marketing mind ever says:

AOn the average, 5 times as many people read the h

unl ess your headline sells your product, you have
Victor Schwab , author of How To Write A Good Advertisement says:

ASome of the most tremendous flops among advertise

i ng copy. But it just wasnot capsuled into a good

a reading. 0

Ted Nicholas , master of direct response marketing says:
A.. .1l spend h @ daysif necessalyeAndwheml gesa good headline, | know that my
task is nearly finished. Writing the copy can usually be done in a short time, if necessary. And that
advertisement willbe agoodonedt hat is, i f the headline is really

Prioritize the benefits & the strongest benefit first. In fact, the strongest benefit often becomes my
headline. The runner-ups become my sub-heads.

Powerful words to use in headlines & FREE, You, Yours, You Get, Amazing, Proven, Powerful,
How To, Bonus, Money, Results, Discover, Health, Proven, Easy, New, Love, Safety, Save, Secret.

Use sub -heads d creates a double readership path. Some people will read every single word, oth-

erswill skim. Thesub-head creates a readership path -heads t he s
on 3x5 cards, spread them out on a table, then arranged them in a logical, story-telling sequence.

This creates the outline for my entire ad or letter.

P.S.0 Some people (especially skimmers) jump right to the end. They want the bottom line, and
they want it now. Re-state the offer, deadline, and one or two compelling benefits.

Deliver on t hé Thedeadine ghowdmaonseet immediately with the copy in the letter.
If the headline creates anxiety, your first paragraph should address/exacerbate the anxiety.

Turn features into benefits 6 0 Cer ti fied I nstallerso is a featur e.
client wi | | benef it from nACertified I nstallers. o

Never forget everyoneds favdMWhtae 6rsadino i §t &toiromMei?s

Always remember that there are only three things people care about: benefits, benefits, bene-
fits.

A

Ask forthesale d Cl ose t he darn sal el Af ter al | | that 6s wh

Dondét forget the ul td e tittnate reaaa & not td lwe rcutet fhnay, getdour
name out there, promote your logo, or stroke your ego. The ultimate purpose is to get the person to
call or visit your store! A close second reason is to set up the client for the sale.



Ad Formulas

A.l.D.A.

Attentiond get your prospects attention with a compelling, benadien

headline.

Interest capt ure and hold their I nterest
copy, testimonials, benefits.

Desired create desire for your product.

Actiond give them an offer and a call to action

P.A.S.

Problend State a problem or fear
Agitated Rub salt in the wound.
Solved Give them the solution...you!

A t wi st on this | sé

Problem

Agitate

Invalidate (all other solutions besides the one you are offering)
Solve



Sales letter template

Photo nNAt t e-Grabbiogn
Compelling Head]|

Attention-Grabbing
Sub-Headline!

Ipso Nutso Cutso Futso!

Dear Friend and Client,

Ape bear catamount dogfish elephant giant sloth horse, idiot jaguar kettle corn. Lipstick mon-
eywise nanny operating room; persimmon queen bee resuscitation sandjjttasiiolet verisi-
militude wacky xylophone Zenawarriorprincess.

Compelling Sub-Head

Ape bear catamount dogfish elephant giant sloth horse, idiot jaguar kettle corn.

Lipstick moneywise nanny operating room; persimmon queen bee resuscitation sandy test.
Ultra-violet verisimilitude wacky xylophone Zenawarriorprincess. Ape bear catamount dogfish ele-
phant giant sloth horse, idiot jaguar kettle corn. Lipstick moneywise nanny operating room; persim-
mon queen bee resuscitation sandy test. Wloket verisimilitude wacky xylophone Zenawatrrior-
princess.

SubHead Thatés Compelling. .. Ver
Ape bear catamount dogfish elephant giant sloth horse, idiot jaguar kettle corn.

Lipstick moneywise nanny operating room; persimmon queen bee resuscitation sandy test.
Ultra-violet verisimilitude wacky xylophone Zenawarriorprincekgpstick moneywise nanny operat-
ing room; persimmon QUEEN bee resuscitation sandy test. -Widtet verisimilitude wacky xylo-
phone Zenawarriorprincess. Ape bear catamount dogfish elepharglgtrntorse idiot jaguar ket-
tle corn.

***Compelling Sub -Head***

Ape bear catamount dogfish elephant giant sloth horse, idiot jaguar kettle corn.

Lipstick moneywise nanny operating room; persimmon queen bee resuscitation sandy test.
Ultra-violet verisimilitude wacky xylophone Zenawarriorprincess. Ape bear catamount dogfish ele-
phant giant sloth horse, idiot jaguar kettle corn. Lipstick moneywise nanny operating room; persim-
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mon gueen bee resuscitation sandy test. Wlbket verisimilitude wacky xylophone Zenawarri-
orprincess.

Compelling! Compelling SubHead!
Ape bear catamount dogfish elephant giant sloth horse, idiot jaguar kettle corn. Lipstick
moneywise nanny operating room; persimmon queen bee resuscitation sandy testioleltra
verisimilitude wacky xylophone Zenawarriorprincess.

Ape bear catamount dogfish elephant giant sloth horse, idiot jaquar kettle cotn

Lipstick moneywise nanny operating room; persimmon queen bee resuscitation sandy
test. Ultraviolet verisimilitude wacky xylophone Zenawarriorprincess. Ape bear catamount
dogfish elephant giant sloth horse, idiot jaguar kettle corn. Lipstick moneywise nanny operating
room; persimmon queen bee resuscitation sandy test.-\ibted verisimilitude wacky xylo-
phone Zenawarriorprincess.

Big, Bold Compelling Offer! Offer Offer!

Ape bear catamount dogfistleadline deadlineelephant giant sloth horse, idiot jaguar
kettle corn!!!

Call To Actiond Lipstick moneywise nanny operating room; persimmon queen bee resuscita-
tion sandy test. Ultraiolet verisimilitude wacky xylophone Zenawarriorprincess.

Lipstick moneywise nanny operating room; persimmon queen bee resuscitation sandy
test. Ultraviolet verisimilitude wacky xylophone Zenawarriorprincess. Ape bear catamount
dogfish elephant giant sloth horse, idiot jaguar kettle corn. Lipstick moneywise nanny operating
room; persimmon queen bee resuscitation sandy test.-\ibted verisimilitude wacky xylo-
phone Zenawarriorprincess.

Sincerely,

Jim Armstrong

Owner, Jimbob6s Floors

Yuba Cityds Flooring Guru

P.S. Restate one of the major benefits. Benefits benefits benefits benefits benefits
beneficiary benefits!

P.P.S. Restate the offer! And the deadline! Offer offer offer offer offer offer offer
offer offer offer offer offer offer offer.

P.P.P.S. Wacky xylophone Zenawarriorprincess. Ape bear catamount dogfish ele-
phant giant sloth horse, idiot jaguar kettle corn. Lipstick moneywise nanny operating
room; persimmon queen bee resuscitation sandy test. Ultnéolet verisimilitude wacky
xylophone Zenawarriorprincess.
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Ad Templates

Big, Bold Headline
With Offer

Ape bear catamount dogfish elephant giant Ultra-violet verisimilitude wacky xylophone
sloth horse, idiot jaguar kettle corn. Lipstick Zenawarriorprincess.
moneywise nanny operating room; persimmon Lipstick moneywise nanny operating room;
gueen bee resuscitation sandy test. Ultra persimmon queen bee resuscitation sandy test.

violet verisimilitude wacky xylophone Ultra-violet verisimilitude wacky xylophone
Zenawarriorprincess. Zenawarriorprincess. Ape bear catamount
dodfish elephant giant sloth horse, idiot jaguar
Sub-Head SubHead kettle corn.
Compelling Compelling! Lipstick moneywise nanny operating room;

persimmon queen bee resuscitation sandy test.
|_|pst|ck moneywise nanny Operating room; Ultra—ViOle-t VerlSlmllltUde Wa.Cky Xylophone

persimmon queen bee resuscitation sandy tes€€nawarriorprincess.
Ultra-violet verisimilitude wacky xylophone
Zenawarriorprincess. Ape bear catamount  Call to action/offer/deadlined Ape
dodfish elephant giant sloth horse, idiot jaguartbear catamount dogfish elephant giant sloth
kettle corn. Lipstick moneywise nanny oper- horse, idiot jaguar kettle corn.
ating room; persimmon queen bee resuscita-

tion sandy test. Ultraiolet verisimilitude What others have to |sayé

wacky xylophone Zenawarriorprincess. ALi pstick moneywise |nanny oper
Ape bear catamount dogfish elephant room; persimmon queen bee resuscitation

giant sloth horse, idiot jaguar kettle corn. sandytest. Ultra-vi ol et veri sl/imilitude!

Lipstick moneywise nanny operating room;  -Zenawarrioprincess, Teacher, Yuba
persimmon queen bee resuscitation sandy tesCity

Compelling/Benefit -Laden Headline
Another benefit of doing business with you
Or, why they should want to read further

Photo of client with| © Benefit 1
testimonial 0 Benefit 2
o) Benef it 3
o) Benefi t 4

Big, Bold Guarantee

Offer with deadline/call to action

11




Advertorial template

Big Ol' Bold Headline About
Something Amazing About Your Business

Farcus marcus barkus larkus carcus sharkus warkus parkus darkus xarkus!

YUBA CITY,CA 6 Ape bear cata-
mount dogfish elephant giant sloth
horse, idiot jaguar kettle corn.
Lipstick moneywise nhanny operat-
ing room; persimmon queen bee
resuscitation sandy test. Ulra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess.

Compelling Sub Head!
The Sub-Head...

Lipstick moneywise nanny oper-
ating room; persimmon queen bee
resuscitation sandy test. Ukra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess. Ape
bear catamount dogfish elephant
giant sloth horse, idiot jaguar kettle
corn. Lipstick moneywise nanny
operating room; persimmon gueen
bee resuscitation sandy test. Ultra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess.

Ape bear catamount dogfish
elephant giant sloth horse, idiot
jaguar kettle corn!

Lipstick moneywise nanny oper-
ating room; persimmon queen bee
resuscitation sandy test.

Sub-Head Sub Head
Compelling Compelling

Lipstick moneywise nanny oper-
ating room; persimmon queen bee
resuscitation sandy test. Ukra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess. Ape
bear catamount dogfish elephant
giant sloth horse, idiot jaguar kettle
corn. Lipstick moneywise nanny
operating room; persimmon gueen
bee resuscitation sandy test. Utra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess.

Ape bear catamount dogfish ele-
phant giant sloth horse, idiot jaguar

kettle corn.

Lipstick moneywise..nanny
operating room; persimmon queen
bee resuscitation sandy test. Ultra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess. Ape
bear catamount dogfish elephant
giant sloth horse, idiot jaguar kettle
corn. Lipstick moneywise nanny
operating room; persimmon queen
bee resuscitation sandy test. Ultra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess.

Ape bear catamount dodfish ele-
phant giant sloth horse, idiot jaguar
kettle corn. Lipstick moneywise
nanny operating room; persimmon
gueen bee resuscitation sandy test.
Ultra-violet verisimilitude wacky
xylophone Zenawarriorprincess.

Sub-Head

Sub-Sub-Sub-Head
Head-head-head-head-sub!

Lipstick moneywise nanny oper-
ating room; persimmon queen bee
resuscitation é

1 Ultra-violet verisimilitude wacky
xylophone

1 Zenawarriorprincess.

1 Ape bear catamount dogfish ele-
phant giant sloth horse, idiot jag-
uar kettle corn.

1 Lipstick moneywise nanny oper-
ating room

1 Persimmon queen bee resuscita-
tion sandy test.

1 Ultra-violet verisimilitude wacky
xylophone Zenawarriorprincess.

resuscitation sandy test. Ukra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess.
Lipstick moneywise nanny oper-
ating room; persimmon queen bee
resuscitation sandy test. Ukra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess. Ape
bear catamount dogfish elephant
giant sloth horse, idiot jaguar kettle
corn. Lipstick moneywise nanny
operating room; persimmon queen
bee resuscitation sandy test. Ultra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess.

Farcus Marcus Larkus!

Lipstick moneywise nanny oper-
ating room; persimmon queen bee
resuscitation sandy test. Ukra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess. Ape
bear catamount dogfish elephant
giant sloth horse, idiot jaguar kettle
corn. Lipstick moneywise nanny
operating room; persimmon gueen
bee resuscitation sandy test. Ultra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess.

Ape bear catamount dogfish elephant
giant sloth horse, idiot jaguar kettle
corn. Lipstick moneywise nanny op-
erating room; persimmon queen bee
resuscitation sandy test. Uhviplet
verisimilitude wacky xylophone
Zenawarriorprincess.

Ape bear catamount dogdfish ele-
phant giant sloth horse, idiot jaguar
kettle corn. test. Ape bear catamount
dodfish elephant giant sloth horse,
idiot jaguar kettle corn. test!

1 Persimmon Persimmon!

Ape bear catamount dogfish ele-
phant giant sloth horse, idiot jaguar
kettle corn.

Lipstick moneywise nanny oper-
ating room; per§dnmon queen bee

To get your FREE reporThe Con-

sumer 6s Guide To
call this 24hour FREE recorded mes
sage.1-800-123-4567 x 1234

Or visitwww.JimbosFloors.comto
download the dbook version.

Fl oo



Advertorial template

Big Ol' Bold Headline About
Something Amazing About Your Business

YUBA CITY,CA d Ape
bear catamount dogfish elg
phant giant sloth horse, idig
jaguar kettle corn. Lipstick
moneywise nanny operating
room; persimmon queen bge
resuscitation sandy test. U]
tra-violet verisimilitude
wacky xylophone Zenawar-
riorprincess.

—

Compelling Sub Head!
The Sub-Head...

Lipstick moneywise nann
operating room; persimmor
queen bee resuscitation
sandy test. Ultraiolet veri-
similitude wacky xylophong
Zenawarriorprincess. Ape
bear catamount dogfish el
phant giant sloth horse, idic

4+

1 Client photo w/testimonial
1 Before and after photo

gueen bee resuscitation
sandy test. Ultraiolet
verisimilitude wacky xylo-
phone Zenawarriorprincess.
Ape bear catamount dogfish
elephant giant sloth horse,
idiot jaguar kettle corn.
Lipstick moneywise nanny
operating room; persimmon
gueen bee resuscitation
sandy test. Ultraiolet
verisimilitude wacky xylo-
phone Zenawarriorprincess.
Ape bear catamount dog-
fish elephant giant sloth
horse, idiot jaguar kettle
corn. Lipstick moneywise
nanny operating room; per-
simmon gqueen bee resusci-
tation sandy test. Ultra
violet verisimilitude wacky
xylophone Zenawarriorprin-

jaguar kettle corn. Lipstick mon-

eywise nanny operating room; per-

simmon queen bee resuscitation
sandy test. Ultraiolet verisimili-
tude wacky xylophone Zenawarri-
orprincess.

Ape bear catamount dogfish
elephant giant sloth horse, idiot
jaguar kettle corn!

Lipstick moneywise nanny oper-
ating room; persimmon queen bee
resuscitation sandy test.

Sub-Head Sub Head
Compelling Compelling

Lipstick moneywise nanny oper-

Ratchety fatchety catchety
latchety catch!

Sub-Head

Sub-Sub-Sub-Head
Head-head-head-head-sub!

Lipstick moneywise nanny oper-
ating room; persimmon queen bee
resuscitation é
1 Ultra-violet verisimilitude wacky

xylophone
1 Zenawarriorprincess.

1 Ape bear catamount dogfish ele-
phant giant sloth horse, idiot jag-
uar kettle corn.

ating room; persimmon queen bee 1 Lipstick moneywise nanny oper-

resuscitation sandy test. Ulra
violet verisimilitude wacky xylo-
phone Zenawarriorprincess. Ape
bear catamount dogfish elephant

giant sloth horse, idiot jaguar kettle

corn. Lipstick moneywise nanny

ating room

1 Persimmon queen bee resuscita-
tion sandy test.

1 Ultra-violet verisimilitude wacky
xylophone Zenawarriorprincess.

1 Persimmon Persimmon!

operating room; persimmon queen Lipstick moneywise..nanny oper-

bee resuscitation sandy test.

ating room, persimmon

cess.

Ape bear catamount dogfish ele-
phant giant sloth horse, idiot jaguar
kettle corn.  Lipstick money-
wise nanny operating room; per-
simmon queen bee resuscitation
sandy test. Ultraiolet verisimili-
tude wacky xylophone Zenawarri-
orprincess. violet verisimilitude
wacky xylophone Zenawarrior-
princess.

Ultra -violet verisimilitude wacky
xylophone Zenawarriorprin-

ces® Ape bear catamount dog-
fish elephant giant sloth horse, id-
iot jaguar kettle corn.

To get your FREE reporThe Con-

sumer 6s Guide To
call this 24hour FREE recorded mes
sage.1-800-123-4567 x 1234

Or visitwww.JimbosFloors.comto
download the dbook version.

Fl oo



Analyze the ad on the following page. List the disponse marketing elements.
List ways you could improve it. Compare your analysis with mine on the page after the ad.

Analysis
1.

10.

Notes:

14
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HOME LIGHTING

firstSTREET

for Goomers and Deyond

A floor lamp that
spreads sunshine
all over a room

The Balanced Spectrum?® floor lamp brings many of
the benefits of natural daylight indoors for glare-free
lighting that’s perfect for a variety of indoor activities.

Spectrum” floor lamp will

You don’t need the sun to get
the natural benefits of daylight

s See with clarity and enjoyment

~ © Creates natural, glare-free light

o Provides sharp visibility

o Flexible gooseneck design

e Instant-on, flicker-free light

e Pays for itself in energy savings

ver since the first humans built
Ea fire in their dark cave, people have
realized the importance of proper
indoor lighting. But ever since Edison

| invented the light bulb, lighting technology

has, unfortunately, remained relatively

| prehistoric.

:' Modern light fixtures do little to overcome
| problems

associated with improper
lighting, such as eyestrain, dryness, and
burning. As more and more of us spend
longer and longer hours in front of our
computer monitor, these problems are
compounded. And the effects of improper
indoor lighting are not necessarily limited
to a physical problem: the quantity and
quality of light can also play a part in both
our mood and work performance.

Studies show that sunshine can both lift
your mood and enhance your energy
levels. But as we all know, the sun does
not always shine. Now, however, there’s a
solution to the problem— The Balanced

This light can change the
way you live and work

It provides excellent lighting which is very

close to true daylight. The lamp itself is

light enough to be moved easily around

a roont and an office. The glare-free

characteristics provide a very non-siressful

illumination for prolonged reading.
=Stanley G., M.D.

As soon as I turned on the lamp and

began to read the newspaper I could see

the wonderful difference. This lamp is just

what I needed. Thank you so much.
—Donna E.

Your lamp has been a wonderful help to me
in reading my newspaper and magazines. I
would hate to be without this lamp, it’s
made such a difference in my life.

—Kenneth K.

Dozens of testimonials on file.
Results not typical.

change not only the way you
see, but also the way you feel
about your living and work
spaces. It brings the benefits
of natural daylight indoors,
simulating the full spectrum
of daylight.

The Balanced Spectrum’s
27-watt compact bulb is the
equivalent of a 100-watt
ordinary light bulb. With the
lamp’s sharp visibility, you will
see with more clarity and
enjoyment in close tasks such
as reading, writing, sewing, and
needlepoint. It is especially
helpful for aging eyes.

Experience sunshine indoors at the
touch of a switch. This amazing lamp is
not only easy on the eyes, it is easy on
the hands as well, featuring a special
“soft-touch, flicker-free” rocker switch
that is easier to use than traditional
toggle or twist switches. And its flexible

Technology revolutionizes
the light bulb

e Save almost §61 over the
life of the bulb

| ® 8,000 hours bulb life
» Energy efficient
o Shows true colors

gooseneck design enables you to get
light exactly where you need it. The
high-tech electronics, the user-friendly
design, and a bulb that lasts 10 times
longer than an ordinary bulb—all these
features make the Balanced Spectrum’
floor lamp a must-have.

Try the Balanced Spectrum® floor lamp
for the best value ever! Now more than
ever is the time to add sunshine to every
room in your home at this fantastic low
price! The Balanced Spectrum® floor

over the life of the bulb

Height as shown;‘50"

lamp comes with firstSTREET’s exclusive
guarantee. Try this lamp for 90 days and
return it for the product purchase price if
not completely satisfied.

Balanced Spectrum® floor lamp
Item# BB-3589 ¢ v v v e a v vn s was $59:85

Call now for
$10 instant savings!

Only $49.95 each + ssH

*Order two Balanced Spectrum®
floor lamps and get FREE shipping
on both lamps.

*Free shipping within the contiguous 48 states only.
Please mention promotional code 37137.

For fastest service, call toll-free 24 hours a day.

1-888-649-6820

We accept all major credit cards, or if you
choose, you can pay by check over the phone.
To order by mail, please call for details.

www.balancedspectrum.com

firstSTREET

for Boomers and Beyond®

1998 Ruffin Mill Road
© Colonial Heights, VA 23834

41472
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This is a onestep or direcsale ad. (As opposed to a tstep or lead generation ad.) The ad lists the
product being sold and the price and leads people to buy right then. One step.

This is a great ad for studying lofigrm display ads. This could work as a maliler, tear sheet, free
standing insert (flier inserted into newspaper or newsletter), newspaper ad, etc.

1. Compelling headline with benefits.

2. Makes a big promise: AYou dondt need the suné

3. Benefitl aden copy that tells a story. Does not i
studies.

4. Compelling sukheads. Creates an effective dodtdadership path.

5. Photo of the product; ties in with the benefits. Bullets of benefits right on the photo.

6. Testimonials.

7. Text box citing more benefits. ASave al most

8. Guaranteé@ 90 day. Could have been stated more boldly. It was buried in the copy.

9. Offer with implied deadline (call now). Upsell included in the offer. (Order two, shipping is

free.)
10. Two response mechanisms: phone and web.

Analyze the ad on the following page. List the diesponse marketing elements.
List ways you could improve it. Compare your analysis with mine on the page after the ad.

1.

10.

Notes:
16



"You'll Love Your New Floors
Or I'll Replace Them FREE!"

[]
Free Eavesdrop Line My Personal
Listen first hand to what real Guarantee TO YOll
clients are actually saying If you simply want
Acheap priceo|l quot
These are not paid actors, just call someone else.
real, live neighborly folks who Every product | sell comes with
want to tell you about the my ANo Regretf|s Gua
experience the t hYou will absolutely love your
Jimbods FI ogd new floors or | o611
free in the first 30 days.
24-Hour Free
Recorded Message X (signature)
1-800-1234567 ext. 101
Jim Armstrong, Yuba Cityds Floorimng Gur
. Y/
What Others Are Saying... ]imb" =
AJim, | would |Iike you to know that | m ve pl e with ou
wonderful. Your installers did a great job, they were very courteous, worked together Plo dyg
and got the job done quickly. 1 will refer ou to my firiends
Karen Ashbury, Yuba City, CA
iJim, we would |Ilike to |let you know Go@rpledase@Tivé ear eb|lwa mh n@
living room flooring, it looks very nice. Your showroom was great & we enjoyedd® V iomiwt d wo o d OArea r
ing business with you. Your installers were very efficient and friendly, and cleanegy ¢ g pet ® IVeaacnu i m s
everything up when they were finished. Also want to thank you for the flowers we d ch more!
received for doing business with you, théb‘{;' rylr'g' 9[?'80| utely bea
Mr. and Mrs. Hollis, Marysville, CA 479 Jones Rd.
iJi m, I purchased my carpet 4 years del%aglrtsérg:A%QQrg:%store, I ha
cleaners just the other day and he did an excellent job. My carpet looks as if it is 6@@-790-3335
new. Sergio did a very thorough job vagv\]mj]bloélzldo?é:@o%mend you to

Ruth Leighton, Yuba City, CA

A H T Ch ¥ree Design Audit
nHo w o) 0 dQ g
F I O0Tr | N g S t @DeFign ejdi(T) much more than just
. |[free quote.i.t §s a di agn s?m_i‘c too
By Jim Armstrong, Yuba Ot toorednih leifhsh cnidd el
right floor for your decorating taste and life-
Donot Call Or Visit Any FIl qpsrtiyhg. Deémdyeét | Uvwat kil yoYiout
This FREE Recorded Consumer Awareness Message! questions that will help narrow down the thoyr
You will learn: sands of options to the two or three that exag ly _
T match your wunique mtﬂuatlor
4 predatory sales tactics you a written, custo|mi zed
7 costly misconceptions about flooring with their professional recommendations for
5 questions to ask a dealer before buying %etting the longest life and beauty out of you
oor.
24-Hour FREE Recorded Message What to dO r|ght nOW6 cal l Jillmbobs
Floorsat536/7903 338 and say, i Wa
1-800-123-4567 ext. 37?7 Free Design Audit!o




This ad is designed primarily for Yellow Pages, which is why there is no offer tied to a deadline.
(This doesndét mean you candét have an offer in
of fer. You could put an offer for a Ahard cop
seen restaurants insert offers for a free dessert if the ad is mentioned when ordering, etc.)

This ad could easily be tweaked for newspaper,
multi-purpose.

Thiscould workasafulp age ad. But 1td0s broken into 3 di
separate ad. The AHow To Choose -aoneRtlibyor i ng St
dondét want to go full page.

1. Headline: A powerful benefit (USP). Makes a big, bold promise.

2. Compelling sukheads.

3. Secondary response mechanisms. Eavesdrop line: this creates curiosity, provides a secondary re-
sponse mechanism, and provides testimonials. Also, by providing a recorded message for pros-
pects to call, you greatly increase the size of the ad because you can have many more testimonials
on the recording than would fit on this page. Website. How to Choose A Flooring Store.

4. Bi g, bold guarantee. Yellow pages are notoriao
that price shoppers NOT call. Restates the guarantee. Signature gives credibility.

5. Testimonials. What others say about you is 100 times more effective than what you say about
yourself.)

6. Logo, store name, contact info: Notice that i
on adding color to your ads. Test the ad first. If it produces and you want to try to bump response
on it, then consider adding color.

7. How To Choose A Flooring Store: This is your consumer awareness message. Provides another
secondary response mechanism. Increases the size of the ad without increasing the cost, because
you can fit a lot more information in the recording than you can in the printed ad.

8. Free Design Audit: More compelling benefits. Positions you as completely different than your
competitors. Letdbs them know exactly i Wh at

9. Several calls to action.

100.The Al ooko of this ad is completely different
ent than other dealers, but especially in the
Several thought se.

T Your ad rep is likely to scream bloody murder
words, not enough white space, 0 blah, bl ah, &
keting experts. Theyodore ad sal esmen.

1 Yellow pages are growing less and less effective as time goes by. This is a dynamite direct re-
sponse ad that may very well get ldakter results simply because yellow pages as an advertising
medium is not all that great.

1 If you re-design a different sized ad, incorporate as many of the elements discussed as possible.
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Analyze the ad on the following page. List the disponse marketing elements.
List ways you could improve it. Compare your analysis with mine on the page after the ad.
1.

10.

Notes:
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for less than what you owe

O If vou qualify we can: A

> Stop wage garnishments

» Remove bank levies, tax levies, property seizures
» Stop payment plans that get you nowhere

» Settle state and business payroll tax problems
K> Eliminate penalties, interest charges & tax liens

American Tax Relie?

Ifyou owe over $15,000 in back taxes, call now
» FREE Consultation <
No Obligation . _ Confidential

1-800-8-7951

20




=

Headliné this headline does two jobs: not does it boldly state a benefit, it automatically pre

qualifies prospects. Only people who are having tax trouble will be drawn to this add.

Subhead benefit

Bullets w/benefits. Makes a big promise.

More prequalification | anguage at the bott om:
Uses the word FREE.

The business name states a benefit.

oahwn

Suggestions

1. Add a secondary response mechanism. Websiterdoeeded message.

2. The widget is a free consultation. Offer a second widget, i.e. a free report with a title sugh as,
Secrets The I RS Hopes You NEwreportcowdde printelbb out T
Audio CD, DVD or a combination. This pack should include testimonials and some kind of di-
rect response offer. This kind of Afree repo

Analyze the ad on the following page. List the diesponse marketing elements.
List ways you could improve it. Compare your analysis with mine on the page after the ad.
1.

10.

Notes:
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How YOU Can Easily Make

$2,000 to $10,000

Monthly at Home ... Part-time

Here’s how to Rake in HUGE Profits NOW ... Without Investment or Risk

If you’ve been searching for the best
way to eamn large extra sums of cash, your
search has ended. What I am presenting has the
potential to generate thousands of dollars in
Truthfully, there isn’t anything that comes
close to the money-making potential of this
unique, simple and fascinating business. But
I’'m not going to ask you to take my word for
it. I'll supply irrefutable proof FREE and
without obligation.

Be The Boss

My name is Isaac Mizrahi. If my name
sounds familiar to you, it’s because I've been a
very successful businessman for many years.

I'm in the world’s most interesting
business that has to do with KIDS. And it
works! [ make more money than most of the
country’s top-paid executives. And I do it in
just a fraction of the time they spend on those
“pressure cooker” jobs. That’s the best part of
this business. I work for myself. No boss ...
No time clocks ... No office politics ... No
threat of layoffs. I’m in complete control of my
income and financial future. And what a future
it is. If T wanted to, I could quit right now and
live off my earnings for the rest of my life. But
why should I? I’m having too much fun.

Now You Can Get
a Piece of This
Action

I make this claim to you now with
complete confidence and conviction ... YOU
can earn up to $10.000 monthly at home, in
your spare time, doing a simple little task for
my company.

First let me assure you, this offer has
nothing to do with multi-level marketing,
investing, real cstate, home assembly or any
other income opportunity you may have read
about or tried. This is something unique and
exciting. And its field is “mushrooming™ into
MULTI-BILLION DOLLARS! Since this
business is largely untapped, you have
tremendous growth potential.

What this means of course is those who get in
now stand to make incredible profits in record
time. The most remarkable thing about this
business is it’s so simple, easy to do, and in such
huge demand anyone can make money doing it.
You don’t need a high school education or
previous business experience. Even if you never
worked a day in your life, you can start making
an immediate income!

You can operate this business in a spare room
or your kitchen table. You don’t need to invest in

any equipment or supplies. I’ll supply you with
all the knowledge and know-how you need based
on my business experience.

Why Am I Willing to
Cut You In

Don’t get me wrong. I'm not handing over
my hard-won money-making secrets because T
have a great big heart. I don’t. I'm letting you in
on this fabulous income opportunity because I
stand to make even more money helping you get
rich. Therefore, I'm only interested in you if you
are serious about becoming financially free and
willing to follow my easy, step-by-step program.
If making a lot of money isn’t your goal — or if
you are just plain lazy - you can stop reading right
now. Pass this information along to someone who
is willing to work for the finer things in life.

I'm not talking about hard, tedious or
stressful work. I’m talking about “fun” work: the
kind that’ll make you feel like a kid in an
amusement park. All you have to do is follow my
casy-to-understand procedures that are clearly
written in plain English. It’s as easy as one-two-
three. But just in case you have questions, I'll
always be available to personally guide you
through the steps. Just pick up the phone and
call me any time. If you think making money
requires hard work, my program will completely
change your mind. I'll provide everything you
need to start making more money than you can
imagine right away. It's fun work, not hard.

My Success Depends
Upon Yours

T'll pay you handsomely for your efforts.
You’ll make BIG MONEY just for following my
simple instructions! You’ll collect big profits for
a task that may take you only 20 or 30 minutes a
day!

Explore My Complete

Money-Making Package

FREE

I’m not asking you to send me any money to
see what my offer is all about. (You should be
wary of such offers. The promoters are probably
making money selling printed information.) My
offer is a legitimate, profitable, work-at-home,
business opportunity. We're looking for a small
group of serious, reliable people to whom we can
teach our money-making methods. When we get
the number we need, this offer will be withdrawn,
without further notice. I won’t give you false
hopes! I'm being completely honest and up [ront
with you. That’s the only way I do business!

If you are willing to conscientiously follow
my simple step-by-step program, I want to hear
from you NOW! I will do everything possible to
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help you cash i on this peculiar and
unprecedented money-making opportunity. T

assure you, once you Ieview my program, you
will be convinced that the income figures
presented 1n this ad are real. Even so, you may
still decide the program isn’t for you. That’s fine.
There will be plenty of others who will be thrilled
to join me.

But what do you have to lose by taking a
“look-see?” You can sit at home, examine my
program, show it to your trusted friends or even
your attorney; then decide whether to come on
board. You won’t have anyone pressuring you.
Believe me, this program sells itself. T don’t have
to use high pressure tactics.

Financial Success is
One Step Away

I'm willing to send you all the specifics in a
detailed, mind-opening report, FREE OF
CHARGE! It will prove to you that this is an
honest, legitimate and realistic way to earn large
sums of cash at home in your spare time. Your
dreams of financial success and security can
come true. You have my word and my guarantee!

Please keep in mind, supply of these reports
is very limited. First come, first served. You must
act immediately if you are interested. SEND NO
MONEY! I'm not even asking for postage costs
to send you this startling, secret-revealing report.
You can start now to live a more richly rewarding
and happier life. All you have to do is fill out, clip
and mail the voucher below. I'll RUSH you an
eye-popping report/kit with all the exciting
money-making facts by return mail. HURRY to
avoid losing out on this extraordinary once-in-a-
lifetime opportunity.

MAIL COUPON TODAY! JF—

l Magic Kids & Company

Atin; Isaac. TS SN}

nmet Ave. ‘A 91304
I Iax: 818
QYES!!

I I'd like to inspect a copy of your eye-
popping report which details how I can
make at least $2,000 to $10.000 monthly at
home in my spare time... in the multi-
billion dollar kids industry market. I
understand this kit will be mailed to me
FREE and with no obligation. T also
understand that once supply of these kits is
gone, this offer will be withdrawn and T will
not be accepted into the program. It’s on a
first come, first served basis. Based on these
understandings, RUSII me your FREL
money making reportkit to:

Name:

Address:
City:

Email :

State: Zip:

Tel:
ALL ORDERS SHIPPED SAME DAY!
- O - . - .




Income opportunity ad, written as a tstep/leaegeneration ad. Great lesson in leogn ad writ-
ing. There are literally dozens of emotional triggers throughout this ad. | could spend several pages
analyzing it sentence by sentence. This isrtofzh copywriting and should be studied.

1. Bi g, bold guarantee in the headline. Makes a
wants to make money in their spare time, or looking for droate business. (NOTE: this ad was
in a ABusiness Opportunitieso magazine, so it
readers.)

2. Very obvious double readership path in the subheads.

3. Copyo lots of benefits, tells a story, written in the first person, very personable. Lots of under-

lines and bolds for emphasis in key places. No wasted space. Every sentence has a purpose.
TONS of emotional triggers. Leads the reader down a very logicalbgisiep path to the sale

(i.e. ordering the free report). Gives lots of reasons why prospect should believe him.

Drama.

Big promise.

Tells who he his.

Uses FREE in big letters.

Of fer for a free report. Very |l ow risk for
salesperson.

9. Call to action.

N OA

Suggestions

1. Name and signature at the end with a P.S.

2. Secondary response mechanism, such as a website where they can order the report. The landing
page should have testimonials, audio or video of Isaac Mizrahi speaking, and more sales copy.

However, because this is such a strong ad and obviously written by someone who knows what they

are doing, itéds quite possible that in previou
that forcing them to mail in the coupon actually produced better leads.
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Analyze the ad on the following page. List the disponse marketing elements.
List ways you could improve it. Compare your analysis with mine on the page after the ad.
1.

10.

Notes:
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PAID ADVERTISEMENT

Erectile Dysfunction Clinic Opens

Local Doctors Restore
Men’s Sex Life

BY JEFF ‘R
Men’s Health Consultant

Sacramento e A team
of local physicians are part
of a new medical clinic
that opened recently in
Sacramento, specializing in
only one unique, niche area
—men’s sexual performance.

Erectile dysfunction and
Fremature ejaculation have
on? been a problem for
millions of men nationwide.
In spite of the popularity of
recent medications such as
Viagra, Levitra and Cialis,
many men either are not
helped by these medications
or cannot take them due
to medical conditions and
adverse side effects.

The Sacramento Male -

Performance Clinic employs
several local physicians
including Dr. Casey Daggett,
and Dr. Geoffrey Wooming,
both longtime local physic-
ians in Sacramento. “We
successfully help almost
every patient we see here,”
according to Leonard Mesina,
Clinic Director,“ and we've
treated men from as young
as twenty-one to as old
as eighty-nine. Men with
diabetes, heart conditions,

bypass surgery, high
blood pressure, -prostate
problems and surgery, you
name it and we've treated
them. Regardless of age or
medical condition, our results
everyday are amazing.”

All medications are FDA
approved and no surgery is
involved. “Our doctors can

adjust the dosage for a man’s -

performance to 45-minutes;

an hour, 90-minutes or longer; *
“according to Mesina,* and -
we offer a simple guarantee:

‘If you don’t respond to our. -

medication on the first visit,
it’s free.”

With that guarantee, local

;;atients have nothing to lose.
he clinic hooks appointments
far in advance but occasionally
can accommodate someone
quickly. Saturday = appoint-
ments are also available.
Patients are assured of utmost
privacy and professionalism
with private waiting rooms
and an all-male staff. Further
information is available by
calling (916) ~00. Qut-
of-towners can call Toll Free
(800) 10. Sacramento
Male Parfarmance  Clinic,
' ) Ave., Suite
Tu4 sacramento, CA 95815.

WWW iic.com
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This is an advertorial: an ad disguised as an article.

Headline does a great job prequalifying prospects and advertising a benefit.

Makes a ABigo promise. (Sorry...1 couldnoét r
Good, benefdHaden copy.

Strong, nerisk guarantee.

Two response mechanisms: phone and website.

ogkrwbE

Suggestions

1.1 f you do an advertorial, i1tdéds important that
si bl e. This one wasnb6t even cl ose.

2. Of fer a third response mechanism of a AFree C
donot know and wi | | never find out about erec

erectile dysfunction medication sold over the internet until you hear this FREE consumer aware-
ness message. 0

3. Thingstotest: Boldsuheads, state the offer in bold. Th
but it might bump response. Offer a printed free report, CD or DVD.

Analyze the ad on the following page. List the diesponse marketing elements.

List ways you could improve it. Compare your analysis with mine on the page after the ad.
1.

10.

Notes:
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